Increasing concern about the environment has forced industry to innovate and reduce its environmental impact. Green Manufacturing (GM) 
INTRODUCTION
Green manufacturing (GM) differs from traditional manufacturing. It focuses on environmental impact, environment policies of governments, national and international environmental regulations, and competitive pressures. Proper environmental regulations can trigger green innovations that actually decrease cost, increase productivity, or make companies more competitive. Environmental issues are rapidly emerging as one of the most important issues in strategic manufacturing decisions. Increasing concern about the environment has forced industry to innovate and reduce its environmental impact. Future global manufacturing is no longer going to be the competition of capital, resources and labour power but the competition of green technology. It is then that energy saving and emission reduction will become the dominant concern in manufacturing technology. GM is one of the fast emerging as the sustainable manufacturing practices that has the capability to solve the most of issues that the Indian industry faces now. GM covers all aspect to reduce the environmental impact by optimum use of available resources and reduction of waste. GM is a term used to describe manufacturing practices that minimizes waste and pollution. It slows the reduction of natural resources as well as lowering the extensive amounts of waste that enter landfills. Its emphasis is on reducing parts, rationalizing materials, and reusing components, to help make products more efficient to build. The time has arrived where ignoring environmental impacts of SMEs is no longer viable but SMEs are often slow to adapt to the changes and are still moving towards better environmental practices. The objective of this paper is to find out the gaps for SMEs to improve their environmental performance while benefiting the business. This is undertaken through a study of practices of SMEs and review of research literature on competitive advantages of going green.
LITERATURE REVIEW
The literature review is organized into three different sub sections. The first provides an overview and details of current attempts made by researchers in the field of GM. We further extend the discussion with our pinpoint focus on related to green practices and SMEs. The third sub section explores the green practices in Indian SMEs. These sub categories ensure an improved understanding of the theory behind the title.
Overview of Green Manufacturing:
Green manufacturing is a relatively new concept that can be viewed as a product of the 1980s. From the 1980s, activities in sustainable manufacturing started to focus on waste reduction in production. After this, the paradigm for sustainable manufacturing had been changed from process oriented to product oriented; mainly focuses on reduction of resources, energy and toxic materials, as well as development and use of renewable materials (Seliger et al., 2008) . In many countries, environmental protection laws, regulations and tax implications are already in place (Gungor et al., 1999) . In fact, environmental regulations and public pressure, coupled with economic and technological factors have influenced industry worldwide to become more environmentally conscious and Green.
Green manufacturing has been defined as an economicallydriven, system-wide and integrated approach to the reduction and elimination of all waste streams associated with the design, manufacture, use and disposal of products and materials (Handfield et al., 1997 (1999) suggested that GM cause to grow economics, environmental, and social performance through reduction of waste and costs.
Green Practices and SMEs:
The ways in which SMEs engage in GM practices continue to attract research attention. In recent years, studies in many countries, including Australia, Europe, United Kingdom and the USA, have identified several trends that seem common to most SMEs (Hutchinson et al., 1998). However, there is a growing concern about the effects of SMEs on the environment, as much of the previous researches in the general field of business and GM related to large businesses. In spite of this, SMEs are less likely to have environmental plans or implement environmental management practices than large firms. This is often due to SMEs believing that there is a cost associated with environmental management with no immediate economic benefits flowing back to their businesses (McKeiver et al., 2005) . Despite the variety of environmental practices that are implemented, a number of studies have sought to explain the motivations behind the choice of practices and the rationale for environmental practices (Lepoutre et al., 2006) . Pertaining to the viewpoint of SMEs, there are three main barriers preventing them from engaging in good environmental practices. These are the characteristics of SMEs, resource availability and their personal interest and knowledge of environmental management (Yacob et al., 2012) . Many SMEs do not see environmental issues, or the need to act in an environmentally responsible way, as a significant issue for their business (Revell et al., 2007) . Organizations especially SMEs are under increasing pressure to maintain their operations as well as to reduce environmental harm. The majority of studies of GM initiatives have been conducted in large organizations. This is unfortunate, as the SMEs, collectively represents more than 90% of manufacturing establishment and they represent a significant share of the business sector economy. Therefore, SMEs play a crucial role in a country wealth and have the potential to make a noteworthy contribution to a country sustainable industry. Environmental sustainability is a critical issue, yet global research suggests that positive changes in business practices that would help achieve this are limited, especially in SMEs. It is clear that although an individual firm's environmental footprint can be small, collectively they contribute substantially to environmental damage globally. The negative environmental impact of business needs to be addressed and the volume of research that provides innovative and practical approach to drive changes in behaviour and practice does not reflect its significance.
Engaging in environmental management is frequently seen as core business for large business but less so for small business (Condon, 2004 There are some common drivers of GM which are discussed below in table 1.1. 
Green Practices in Indian SMEs:
Indian 
Distribution of Referred Papers:
A total of 90 articles from National and International journals were reviewed. The majority of the articles are from very reputed journals like Elsevier (38%), Emerald (20%), while the remainder (42%) are also from the other reputed journals; which have been shown in figure 2. Distribution has been done in two sections: first is year wise distribution of paper (figure 1) and second is based on referred publication (figure 2). 
CONCLUSION
In this paper an attempt has been made to review the literature on GM practices in SMEs. Currently there is very limited roadmap for GM to implement in Indian SMEs due to lack of awareness of it. There are already strong reasons to build greener businesses for tomorrow. Small firms must respond to the green challenges facing the world. They can no longer remain insulated. Neglect will bring more damage and perhaps a quicker end. The main contribution of this study is to recognize major drivers of GM are employee demands, health and safety, company culture, innovation, financial profit, stakeholder's relation, environment concerns, competitive advantage, regulation, market trend and internal motivations. That paper also shows that the major critical success factors of GM are environmental protection laws and regulations, green image, competitive green strategy, top management commitment and participation, employee empowerment and involvement, 4R's, disposal of hazardous materials, green product, current legislation, awareness, understanding of green productivity and regulation driven motivation. Research had shown that the implementation of GM have failed either due to lack of understanding of how to get started or due to lack of awareness about GM implementation in Indian SMEs. Green practices do not always create a burden for industry. Traditional green practices which have reduced waste and improved industry results must now be taken to strategic focus. Simple change of existing products and improving operational efficiencies must now give way to a leadership focused green strategic approach towards the environment. Implementation of GM practices into Indian SMEs may need of improving the owners environmental knowledge and create awareness through a lot of green conferences, seminars and campaigns. 
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